
Google Analytics  



This workshop will cover the top tips for analysing your statistics and using some of the 
features within Analytics: 
 
Features: tracking actions  
1. Goal set up  
2. Event tracking 
3. In Page Analytics 
4. Campaign tracking 
5. E-commerce tracking 
 
Stats to analyse 
• Content  
• Segmenting markets 
• SEO 
• Mobile 
 

Google Analytics  



What is goal tracking? 

• Tracking actions on the site for: 

• Specific URL destination 

• Time on site  

• Pages/visit 
 

Getting started 

1. Decide what the goal is that you would like to track  

2. Assign a value to the goal (optional but recommended). 

3. Figure out the final destination page for goal URL.   

4. Optional: Add a goal funnel for steps people must take to complete the goal. 

 

Brainstorming actions to track 

• Newsletter sign ups 

• Campaign page views  

• Contact forms submitted 

 

Goal tracking 



Goal: Track the number of times someone subscribes to a newsletter on the 
site. 

 

1. Click the edit button when you log into Analytics. 
  

2. Click add a goal  
 

3. Fill out the form with the relevant information: 

a. Goal value = 1 

b. Final destination URL after someone signs up for the newsletter they are 
taken to a thank you page that has a URL like 
www.example.com/newsletter-subscription-confirmed.html.  The final 
destination URL is  /newsletter-subscription-confirmed.html.   

c. Goal funnel: to complete the goal the user must: 

• Use the newsletter subscription button is listed on the homepage.   

• Sign up for the newsletter on the newsletter subscription page. 

• See the thank you page after submitting the subscription. 
 

4. Monitor your data in the “Goals” section of Analytics.   

 

Goal tracking: Setup 
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What is event tracking? 
• Tracking interactions users take on your site  
 
Getting started  
1. Decide what event to track.  
2. Determine what action people are taking. 
3. Think of a relevant label for the action. 
4. Install code on your site to track the event.   
 
Brainstorming events to track 
• Outbound link clicks 

• Email links 
• Clicks to external websites (social media profiles, etc.) 
• Shares of content 

• PDF downloads 
• Visitor guide/map downloads 

• Video views 
• Play, pause, stop, download time 
 

 

 
 

 

Event tracking 



1. Set up event tracking for 
 
• Tracking all videos that are viewed on the site and the 

actions that people take while watching them.  The 
category becomes “video.” 
 

2. What actions people are taking  
 
• Press play, stop, or pause while watching the video.  These 

become my actions.   
 

3. Label each action 
 
• There are three videos on my site all with different names.  

Label the videos (i.e. winter video, ski video, snowboarding 
video).    
 

4. Install code on my site  
 
5. Check my data in Analytics 
 
• Category = video, Actions = play, pause, stop, download, 

label = winter video, ski video, snowboarding video 
 

 

Event tracking: Setup 



What is it? 
• Shows where people click on pages of 

your site 
 
How do I use it? 
1. To view the data go Content > In-Page 

Analytics 
2. Hover over links to see data 
 
What do I do with the data? 
• Determine if layout is appropriate for 

important information 
• Consider utilising A/B and multivariate 

testing 
• Use other forms of tracking for clicks 

(Crazy Egg, Click Tale) 

In-page analytics 

http://www.crazyegg.com/
http://www.clicktale.com/


What is it? 
Tagging URLs for Google Analytics to check your other 
marketing activities performance 
 
Useful for: 
• Tracking online adverts  placement performance 
• Email newsletter links 
• Advertorials 
• Media releases   
 
How to tag URLs for campaigns:  
 
1. Use the Google URL builder 
2. Enter the information for the campaign details. 
3. Click generate URL! 
4. To view this data in Analytics go Traffic Sources > 

Campaigns.  
 

Campaign tracking 

http://www.google.com/support/analytics/bin/answer.py?answer=55578


• What is it? 
• Tracking bookings made on the site 

• Benefits 
• Measurable ROI 
• View sources/medium where people purchased 
• Shows conversion rate 

 

 

E-Commerce tracking 



Key stats to evaluate: 
• Bounce rate  

• Page factors to evaluate to improve: 
• Do the links on the page go to external sites? 
• What is the purpose of the page? 
• What action does the page lead the visitor to take? 

• Top landing pages 
• Page factors to evaluate to improve 

• If this is the first page a person lands on what will they think? 
• Can the user easily navigate to other pages on the site? 

• Top exit pages 
• Page factors to evaluate to improve 

• Is there a final action people have completed on the page? 

• Site search 
• Things to consider from top searches 

• For popular searched terms do we have content on the site for it? 
• Is it easy to find the pages of content for popular search terms?   

 
 

 
 

 

 
 

Content 



Exercise: How to create an advanced segment to see the 
pages people view from key geographical markets.  

 

Content by markets 



• Keywords 
• What are the top non-paid keywords that deliver traffic to your site? 

 
• What keywords do your key markets use to visit your site? 

 
• For keywords that are not driving traffic to your site, do you have 

topical content on your site? 
 

• Search engines 
• Which search engines are driving traffic to my site? 

 
• Do I have my site entered into webmaster tools? 

 
 
 

SEO 



Despite frustration about overseas 
roaming charges for mobiles, 45% of 
travellers are still using their devices to 
plan and research trips when in-resort. 
 
Source: Toonz 

http://www.tnooz.com/2011/06/09/mobile/half-of-travellers-using-mobile-for-planning-in-destinations-despite-roaming-fees/?utm_source=Tnooz+Mailing+List&utm_medium=email&utm_campaign=39fcc7b678-RSS_EMAIL_CAMPAIGN


Considerations for development: 
• Mobile site vs. applications 
• Key markets using mobile devices 
• Content  being viewed 

Mobile 



1. Track actions on your site and test to see 
what works best 
 

2. Continually monitor the data  
 

3. Take action! Make improvements to your 
site. 
 

4. Check out some useful tools… 
 

Takeaways 



Google Tools 
 
• Google URL builder: Useful when tagging URLs to track campaigns 
• Goo.gl: Useful for QR code generation and URL shortening 
• Google Website Optimiser: Useful for A/B and multivariate testing on 

pages of your site 
• Google Webmaster Tools: Useful for finding out how Google crawls your 

site 
 
Suggested reading 
 
• Google Analytics Blog: The latest updates from Google  
• Matt Cutts: Blogger who is the head of Google’s web spam team providing 

tips on the ins and outs of Google 
 

Useful tools 
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