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 Know your audience
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What are travellers looking for?What are travellers looking for?

91% of people look online when researching where to go on 
holiday.

When booking flights and accommodation, and before they leave 
for a trip, 44% of respondents also look for destination 
information online. - Frommers

When planning a vacation, the average person spends 29 days 
doing 12 searches and visits 22 different travel sites. - Google 
study
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Creating a content planCreating a content plan

 Undertake a content audit measuring 
current content against keyword 
research
 Where are the gaps? -

Family/activities/events/maps/ 
weather/dining/shopping/ deals…
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1. Who is your audience? (Domestic, international, 
business, events/meetings, travel trade)
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2. How much content already exists? Does it need 
updating? How often is it refreshed/updated?
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3. Having done your keyword research, identify the 
gaps?
(Family, luxury, outdoors, dining, shopping, business)
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4. Does your content reflect your marketing plan (if one 
exists)? 
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5. Are you attracting emerging markets?
Should you consider other languages?
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6. Are your listings robust and up to date?
Is every operator in your region listed?
Is your site the ‘one stop shop’ for information on 
your destination?
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7. Do you use video?
Professional video created for you and UGC video via 
Youtube.
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8. How social is your website? 
Are you interacting with users on Facebook and 
Twitter?
If so, how often?
If not, consider assigning someone to this.
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9. Are you utilising UGC (User Generated Content)?
Pros/cons
Bloggers
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10. Content should include (using your keyword 
research)

Longer article formats
Shorter bullet point highlights
How to - stories with tips 
Testimonies
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