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U AMB is in business for 12 years

U Positively recognized by the thought leaders in
the disciplines of information management

U Throughout the history of the company, AMB has
adopted a direct sales approach and has been
courted by some of the leading information
management vendors.

U The suite has matured by steering
development to what was heard at trade

shows, requested from customers and
x recommended by prospects.

U Today we find ourselves in an envious
position of delivering what the analysts
consider the next generation of information
governance solutions.
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A

The AMB suite is shipped
In three versions:

The SqglServer only
Community edition, for
those who need to
perform basic profiling
from a desktop or laptop
PC

The Professional
edition, which is more
extensive

The new Enterprise
edition, which includes
advanced features
unavailable anywhere
else

v D Predictive Data Ma nagement”

ion Data Empowerment”™

Community |Professional|Enterprise

E dition Edition Edition

Components Included
AMB/Classic O ur Classic Edition e e e
AMB/Outlier Automated Statistics e e
AMB/InfoExpose Unified Client workbench > e )
AMB/Service Our Web service edition e
AMB/In-Stream [Transactional Profiling S
AMB/Content Unstructured Content S
Integration with
Sql Server Integration e e e
Desktop Integration e e
N ative DB2 Support > e e
N ative Oracle Support > e e
N ative Teradata Support > > e
N ative AS/400 Integration > > e
N ative Mainframe Integration > > e
Licensing
Integration with other tools Using our published AP e
Licensed for Desktop e e e
Licensed for Server e e
Licensed for Location e
Features

Usable Internationally Discovers globally e e e
Relationship Finder Relationship Discovery e e
Can Add Metrics User Defined Metrics e S
Visual Match Merge Our auditable match engine e e
N ative Deskiop Integration Direct integration with Excel > e e
Managed History Using our open repository &> e e
Support and Training e e
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The Major Differentiators

AMB/Service Governance

InfoExpose

In-Place repository

The non-technicians The SOA Backbone  Access to data The data store
Client interface Where ever it is
Front er_1d to Engine that Philosophy that The results of
Everything Drives everything Drives everything Everything
We do We do We do We do
Interface to Enabler to Native Access to Facilitator to
Native Desktop access AMB/Content AS/400 Repeatability
Visual Match Merge MDM on a Shoestring  Mainframe Continued Improvement
On-Demand SOA execution AMB/InStream Teradata Reporting with your tools
Traditional sources Extensibility
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What makes us different

U Our adoption and commitment to a full function rich

fa ) 5 service based approach to data governance
4 \ U Has allowed us to take the suite to new directions not previously
: P ossible.
h ™ S b

U Ground breaking capabilities include real time profiling,
A - enhancing the accuracy of content indices, MDM on a
o : shoestring, and providing a profiling appliance to CMS systems
U A user interface devised for use by non-technicians
U Tied into everything we do

U Facilitates viral expansion and immersion of participants in the
information governance process.

U We have achieved pricing schemes that make this viral
expansion palatable.

U Native integration with desktop tools have enlisted stakeholders
not previously approachable.
U Our relentless focus on use of our open repository
have mitigated compliance concerns and:

U Has allowed us to take the suite into areas often off limits due to
COBIT, Sarbox and Basel concerns.

Back to Table of Content n
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The AMB suite Is the first suite that Is
designed for real time governance

Suite Component What it does

AMB/Content Applies profiling and data governance techniques to
unstructured content

AMB/In-Stream Real Time data governance against logs, messages,
information streams and files to verify the reasonability of
data prior to its acceptance and processing

MDM on a Shoestring | An MDM offering that uses the AMB/In-Stream
capabilities to provide MDM style services without the
overhead normally associated with MDM solutions

AMB/Service The Service Based data governance engine that sits at
the heart of the AMB suite

AMB/Relationship The service based relationship finder that extends the
capabilities of overall data governance suite

AMB/InfoExpose The client workbench designed to sit on the desks of non-
technicians

T Back to Table of Content 7
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U The market for information governance has
We are become hot &

excited Uéebut al so has deli vered
to use as part of a repeatable process.
F:H‘Nu Repeatability is impinged by requiring a pristine

We got it right!! environment because it requires constant administration
and invalidates the availability of real time governance.

iz U The lack of a full feature web service environment make
2 it difficult to provide information governance on real time
or near real time information.

U The lack of available interfaces to be put in the hands of
technicians using tools they are comfortable with limit the
direct participation by stakeholders.

N

U We are pleased that the market is converging on
our strategies, architectures and imbedded best
practices.

Back to Table of Content n
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Information Quality has gotten a bad rap

Information Whet her 1itds bad dat a

GUEIWAEREUGHI information, a lack of understanding,

a front seat transformation errors or origination errors, your

enterprise shepherds are most likely in
because of the agreement with 52% of their peers who
perceived routinely use wrong (42%) or useless (50%

¥ trustworthiness iInformation for critical decisions.

issues

Information trustworthiness can not be
eGSR implemented, it has to be earned by a process

CRTEVAO R I [l B that ultimately regains the trust of enterprise
good business stewards who today, at best, hope they have
accurate information to steer the intents of the
organization.

Back to Table of Content n
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What is required i Proactive Governance

U Proactive data governance is defined as taking
the necessary steps to make stakeholders
comfortable that you have the capabilities to

U Isolate information anomalies before the information is
used in business decisions

U Potentially eradicate the root causes of information
anomalies

U Dispense with information anomalies using a
repeatable, proven process

U Provide proof that the repeatable process enlisted is
effective in elevating the trustworthiness of information
U Proactive governance are your credentials
toward information trustworthiness

0 The new economy requires due diligence to block
the use of faulty information

Back to Table of Content
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Our customers appreciate we designed the suite from the ground up to

serve arepeatable process rather than a one time event

AMBO6s Content / So
Data Profile/Search and
Search Index Enhancing

Source

/ - Analysis /

InfoExpose Workbench ST Source
Designed for non-technicians . Integration Discove_:ry &
Suite Integration Point _ Mapping
Full transaction audit trail

Integrated into desktop tools

Desktop

Tool Data Map - Profiling

Web Service Engine ) Integration A Process Map L  Governance
Integrates into your code
Integrates into your ETL

Integrates into InfoExpose / /
/ Anomaly

Detection &

Prediction

Non-
technical

Batch Engine Workbench |
Background discovery { Standardize

Administrative Interfaces And
Cleanse
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MDM on a shoestring I without the MDM overhead

Native HEtinE cpees Using stored matches and drill-back
Desktop and targets through the client and service based
Intearation objects, the MDM solution is operational
Shallow but wide
profiling
|dentify - Open Source
remediation Repository Information
InfoExpose needs v
Client Populate
Interface Repository with
Statistics Zero
Populate ) Latency
Repository with QU e e f Configuration Access

Visual
Match/
Merge

Fuzzy Matches

Configure
Access Paths

Registry+ ™ Request v
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AMB enhances the search and analytic experience for portals, social networks and data warehouses with
self-learning categorized search table technology

AMB- Conte_nt-Enrichment AMB SOA Web Services
&§elfLearning Search;ab'es Profiling / Governance
~ - e

N\

On-line stores, search engine AMB SOA Web Services with

results, Social Networking :
Data, Streams, XML Content Enrichment MDM Match / Merge

OFuzzy Matchi

Enhances the quality of content AMB-Content Self-Learning
— addressed through search indexes Enhance / Enrich Enhance / Enrich
AThis applies to Content / Home Grown and Search Content Indices Search Indices
Indexes

rnis content rnaex, once ennanced,

— '\Avill also improve: AMB Content Enrichment
Access to on-point content available in on-line stores,
loyalty sites, search engine results and even social Source/Search/Match  Source/Search/Match
networking data stream feeds, that now can interface Unstructured Data Structured Data
to your legacy based systems.

— " Integrating Portals and Data Warehouses

AWe wanted to make it possible to integrate portals
and data warehouses by enriching the dimensions
(data warehouse) and taxonomy (portal) into an Integrate portals and data warehouses by enriching

intelligent search capability. the dimensions (data warehouse) and taxonomy
16 (portal) into an intelligent search capability

Integrating Portals and Data Warehouses
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"AMB enhances the search and ana ytic experience for portals, soclal networks and 17
data warehouses with self-learning categorized search table technology

AMB-Content Enrichment We have a Match!
| m searching foFuazweMatahi

Why Chicago

Search & Content Association of Realtors

Index T not enhanced

Search (Join
Results

s | 8
z‘h‘ ‘

,‘3.,/”

On-line stores, search engine results,
Social Networking Data, Streams, XML

Ennchmer/@utput o]
Vlewmg | Self-Learning
Relating Portal / Legacy
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Content Index quality enhanced
through the AMB/Content technology
Native - XML ],Content

Desktop Feed || Metadata
Inteqgration

J.,n-ﬁi\‘\, |nC0ming
it y content

AMB Repository

Content
Match ©
Tables
InfoExpose

- AMB/Content EnfiSad
Client Linked Pair Content
Index

\ﬁ
AMB/Service C) I
|

Visual Content =
Match/ Remediation Index

Merge Opportunities - 7
o Back to Table of Content
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Exampl:

AMB/Content simplifies
your information search Reerences

0 Previously, Master
Files Crawled Data
Messages ~ontent Management
Streams , Repositor
Collections V

AMB/Content >
Source and

Request for

governance —

of unstructured Structured/
content Dimensional

Data

Cleansed entries for
indexing returned to
the Content
Management System
(CMS) or your custom
interfaces

By improving
the quality of
the index used
at search time

& Internal

“reconciliation

AMB
Repository
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We are at a critical juncture

The world of data The world of content

U Navigation limited by U Navigation limited by
cleanliness of guality of content index
dimensioned data created through CMS

U Not optimized for search U Not optimized for analysis

Intelligent search changes the ground rules.
It is too often that the worlds of data and content are organized
differently, making intelligent search a herculean task.

A tool that could ensure the quality of data and content as a unified
pool of information used through intelligent search is required to
enhance trustworthiness criticisms

AMB/Content addresses the quality requirements for successfully
adopting a unified intelligent search interface

Back to Table of Content
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Your abllity to search for information

A Your ability to search for information is only as good
as the index used at search time

A Most search indices at best use pre-determined
keywords selected by the author to index documents

A A few advanced tools look for words within
documents (Bing, etc.)

A None of them are elevating the quality of the search
Index by using fuzzy matching logic to correct
abbreviations, spelling errors and other challenges,
because it was too hard to do.

euUunt i | Now

Back to Table of Content
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As an industry, we probably made a mistake

The world of data The world of content
U Equipped for analysis U Equipped for search
U Il equipped for search U Il equipped for analysis

Intelligent search changes the ground rules.
It is too often that the worlds of data and content are organized
differently, making intelligent search a herculean task.

In order to benefit from intelligent search, the world of data and the
world of content have to be aligned.

Failure to consciously align these environments will further impinge
the image of information trustworthiness, already in an abysmal state.

AMB/Content addresses the quality requirements for successfully
adopting a unified intelligent search interface

Back to Table of Content
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We are at a critical juncture

The world of data The world of content

U Navigation limited by U Navigation limited by
cleanliness of guality of content index
dimensioned data created through CMS

U Not optimized for search U Not optimized for analysis

Intelligent search changes the ground rules.
It is too often that the worlds of data and content are organized
differently, making intelligent search a herculean task.

A tool that could ensure the quality of data and content as a unified
pool of information used through intelligent search is required to
enhance trustworthiness criticisms

AMB/Content addresses the quality requirements for successfully
adopting a unified intelligent search interface

Back to Table of Content
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Publishing a unified search without first
addressing cross system quality is fool hearty

We are already In a state where
more than half of knowledge
workers have trustworthiness
concerns with your data

Not addressing quality up front
will foster their concerns

Back to Table of Content
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About AMBOGs Content [/ Soci al
Data and Search Index offerings I Wh a t AMBO s Content me ans

U Search portals live and die by the accuracy of their search, which is
only as good as their index

U AMB has figured out how to improve the index by:
U Decreasing false positives, results that have no relevance to search
U Finding and making available more relevant links to the requested search

Better index = increased traffic = increased revenue

If people can't find your content, you lose traffic and
revenue. Improve the search ability of your content through
AMB/Content

U AMB improves the Search Indexes of :
U Search Engines
U Contact Management Indexes
By applying advanced governance techniques to the processes that
Maintain these indexes as well in the original creation of these indexes

U AMB increases the accuracy and confidence of the:

U Forecasting of sales and inventories, trends, performance and business
intelligence,

Real-time profiling of transactional and unstructured data
The matching and roadmap of structured legacy data with unstructured data

Enhancing the quality and the merging/consolidating of structured and
unstructured data sources allowing the delivery of more accurate financial
and product information used in business intelligence and data warehouses.

Back to Table of Content
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About AMBG6s Content |/
Unstructured Categorized Match — How AMB will revolutionize the Search Experience

AT W
YA g L g'l:’ R
- '] «h 5 With the escalating amount of information you deal with, the last thing you need to
' v : : compromise is your ability to search for what you need. The technology you rely on in
the first place is getting in your way for it relies on incomplete and misrepresenting
indexes thus derailing your Search.

AMB is proud to introduce to you the AMB/Content/Self-Learning-Lexicon. This employs
both our self learning lexicon, ability to index information from databases, XML files,
streaming data, mainframes, whatever you can throw at it and elevate your ability to
search for what you need, the first time and quickly by elevating the coverage and
accuracy of the indexes used for finding what you need.

Powered by AMBOs:

Groundbreaking Self Learning Lexicon .
with AMB-User-Defined-Search-value Engine ~ AMB approaches content the right way:

U Search Unstructured/Structured XML Documents / Streamed Data:
U Fuzzy Matching with AMB-Self-Learning Standardize Lexicon
U User Maintained Search Criteria with Categorized Storage
U Sharable and Repeatable Lexicons with Heuristics

U AMB Roadmaps Connections between Unstructured/Structured Data:
U AMB-Fuzzy-Match-Merge-MDM builds unified, consolidated Mapping

U Enhancing the quality of structured and unstructured data sources will
deliver more accurate financial and product information used in business
intelligence and data warehouses.

U Faster Processing Match-Engine, utilizing in-memory table storage
and in-memory Web Services processing
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AMB allows you to enhance 'your search
Index In two ways

V Post remediation of the search index

V Look for index quality opportunities at
discrete points after the index Is created

V Proactive search index remediation

V Look for index quality opportunities in
real time using a content quality
appliance
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For your technicians and non believers

How we accomplish search index
guality enhancements
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AMB enhances the search and analytic experience for porta S, soclal networks ana
data warehouses with self-learnina cateaorized search table technology
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AMB enhances the search and analytic experience for portals, social networks and data warehouses with
self-learning categorized search table technology

AMB- Content-Enrichment
&§elfLearning Search Tables
. = »~

N\

On-line stores, search engine
results, Social Networking
Data, Streams, XML

OFuzzy

Enhances the quality or content

Content Enrichment
Mat c hi

addressed through search indexes

AThis applies to Content / Home Grown and Search
Indexes

rnis content rnaex, once ennanced,

will also improve:

AAccess to on-point content available in on-line stores,
loyalty sites, search engine results and even social
networking data stream feeds, that now can interface
to your legacy based systems.

Integrating Portals and Data Warehouses

AWe wanted to make it possible to integrate portals
and data warehouses by enriching the dimensions
(data warehouse) and taxonomy (portal) into an
intelligent search capability.
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AMB SOA Web Services
Profiling / Governance
\_

AMB SOA Web Services with
MDM Match / Merge

AMB-Content Self-Learning

Enhance / Enrich Enhance / Enrich
Content Indices Search Indices

AMB Content Enrichment
Source/Search/Match  Source/Search/Match
Unstructured Data Structured Data

Integrating Portals and Data Warehouses

Integrate portals and data warehouses by enriching
the dimensions (data warehouse) and taxonomy
(portal) into an intelligent search capability
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AMB New Generation Data Empowerment Releases Self -Learning Enrichment
Search/Integration Technologies

Leverages Access to Portals, Social Networks, Search/Content Indices, Data Warehouses and
Legacy Systems

AMB, a premier provider of data governance solutions, including on-demand profiling and quality remediation, MDM and
an appliance based approach to information governance, announces its first generation release of AMB/Content. Through
self-learning categorized search tables, web services enabled, this product deploys domain expertise across the
enterprise and can be easily integrated to leverage existing investments in common application systems. AMB/Content
will:

AEnhance the quality of domain content captured from searching portals, social media, web 2.0 data, and
conventional information sources

Anutomatically capture and activate logical, fuzzy, and custom related data values to create a continually
improving knowledge store that will maximize the value of the next search results

AReal time enrichment services that can be performed from legacy web-enabled applications or as a data quality
workbench for content management

This content, once enhanced, will improve the consumer experience for:
AWeb-based shopping and loyalty sites
ABehavioral targeting
AData intensive social media information collection
Alntelligent interfaces used to modernize legacy systems

Why our self-learning process is key

When AMB/Content is used in real time for content indexing enrichment, the one bottleneck to enrichment tends to be new
lexicon entries that have not been indexed. We approached this problem by making the lexicon self- learning. The result
Is a facility that automatically persists, continually applying rules to new content, thus creating the richest index possible.
By making the lexicon self-learning, AMB/Content is able to minimize false positives from the search experience.
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ANIB:OSsIf LSelify L SearchiTontest Index
Content/Search Index

Search index for user requests

XML. Creator/Enhancer Process

teaming

Ingestor
Process
Into memory
table

Memory Table Matches
against Content Index

Load
Process

Content / Search Index
Read but not updated
till Enrichment Output

Content Process

Enrichment
match memory
table against
content Index
Process

Mat chi

Enrichment
Output

nSelf Lear
Standardized Tables

. : Output
Translation Lists

Reports
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Optional Inputs i Unstructured Data, Streaming Data, Flat Files, Memory

These inputs are :

AProfiled Real-Time Instream or in Batch Process

AAIl Tags and Data Values within Tags are stored for use in the
Memory Table via AMB-Ingestor (used to increase accuracy of Fuzzy Algorithms)
and search values against these inputs and the Content/Search indexes for
Enhanced Accuracy

AFuzzy Search Findings stored in Memory for immediate use and in Enrichment
Table for AMB-Self- Learning Lexicon

Optional

Input(s)
XML.
Steaming

33


















