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Why online bookings?
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Dreaming: 68% of business travelers watch travel-related online videos. Among them, 68% are
thinking about a trip.

Planning: The average traveler visits ~22 travel related sites during 9.5 research sessions prior to
booking.

Booking: 37% of leisure travelers report that the internet prompted them to book. up from 28%
two years ago.

Experiencing: 70% of business travelers check into their flights/hotel with their mobile device.
Almost 1 in 4 hotel queries come from a mobile phone.

Sharing: About 1 in 3 business travelers have posted reviews online of places they've been.




Why online bookings?

Travelers are increasingly
booking via the internet, with

Google

‘ greater transparency and options
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Options in the market

Direct booking links

e No commission
* No ownership of user experience

Affiliate links

* Earn commission
 No ownership of the user experience

White label

e Earn commission
e Partial ownership of the user experience

Reseller

e Earn commission
e Full ownership of the user experience

Daniel’smotel.com

Least
integrated

Most

integrated

V



Booklt — quick facts

1. Launched: 2004

2. Team: 9 across Travelbug and Bookit

3. Database: 3,189 operators

4. Network: 100+ resellers
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Which RTOs use Booklt?

Destination Northland
Tourism Auckland

Tourism Coromandel
Destination Rotorua Marketing
Destination Great Lake Taupo
Whakatane District Council
Venture Hawke's Bay

Visit Ruapehu

Venture Taranaki

Wanganui District Council
Destination Wairarapa

Positively Wellington Tourism
Destination Marlborough
Nelson Tasman Tourism
Christchurch & Canterbury
Tourism

West Coast Tourism
Tourism Waitaki

Lake Wanaka Tourism
Tourism Dunedin

Venture Southland
Destination Manawatu
Hamilton/Waikato Tourism
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Integration options

Travelbug affiliate

* No set up cost
e Use our widgets
Quick and easy

 Booking calendars
e Book now buttons
 Fitin with your own content

Full integration

e Use the API, extract rates and inventory
e Search functionality
* No requirement for your own content

Tue 29 [+ Nov

Wed 30 (=] Nov [~

$29 545 2189 - S48 2109 D19




Customised templates

WietirgiorE com (S hew Zealard 8
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Accommodation

Match your look and feel | ==
e Maintains the user experience N )
e Helps foster a sense of security | === S |
 Improve booking conversion —

e Our only one-off fee (5499 + gst) ryp———

configure booking

o=

Standard Room ¢ Checkn dats:

Rate is for 2 people, extra adults $33, extra children $35 1201 Tnight iz L ight &t 43 65.00
Wad 30 Hovamber 2011 + Thy 01 Cacember 2011)

Adults: 2w

Children 1=

Extra inclusioms:
30 Mow 20114 “BRAND NEW 4.3 Sta¢ Luxury Hotel *Convaniently locsted 1o Auckiand Avpor *Double Glazed W
o sted Bact an FREE pariing for e

Loaking to go on a tour?

How about awesomeNZ.com from $99.007
ok Rk 0] review
Check out the full wide rangs of tours




How does Booklt work?

1. Traveller finds something they want

p

2. Booklt takes payment and holds funds
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3. Booklt emails traveller, operator and you

4. Booklt pays commission to your account

¥

5. Refunds and amendments done in Booklt

Added extras:

* Fraud checks during the booking process

Money held in trust until 7 days prior to arrival
Trade Me Trust and Safety team help police fraud
PDF vouchers

Cross-sell in booking process, etc etc




Measurement

Implement your own analytics
. IF:Iace on BOOVklt pages Y GOugle Analytics
* Create funnels in your account e
e Effectively measure performance from ad
placement to conversion

. bookit
Use our reporting S e P
° W h e n eve r yo u feel I i ke it Market Intelligence and Repog: e ~
e Sales, reviews and feedback, country of e

origin and booking source all available out

g

of the box



Coming soon

Bookit for mobile devices

e Booking process optimised for smartphones
e Convert travellers on the go

e Estimated release: February 2012

Other reseller goodies?

e Add reviews to the API
 Trip planner enhancements
* Activities system integration




Questions?



