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WHAT IS MOBILE

a market made up of people
with internet-enabled devices
that are carried all or most of

the time.
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mobile isn't about devices.

IT’'s about the user’s
siftuation.




You should assume mobile users are
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don’t just make a
smaller version OFf yOour
website.

figure out how your destination can be
responsive to the needs of a mobile user



Consider whether a dedicated
app or a mobile-optimized site

best serves your purposes



Remember to “think mobile”
on your ofther programs — how

can you tie it ine



WORKSHOP

1. What's the user
situation@

2. Whye

3. How can you
help<e



